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Abstract ;: In nowadays microblogging systems such as Twitter or Weibo, searching high quality users to follow is es-

sential for acquiring information. This paper is focuses on the task of high quality user identification, i.e. , given a

domain query, return a user list according to user quality. We divide the task into two sub-problems: the user search

and the user ranking. As for the user search, we represent users according to their tags and propose a similarity-

based retrieval approach using the Chinese Wikipedia, which is essentially an extension of the current ESA (explicit

semantic analysis) method. As for the user ranking, we propose a graph-based ranking method called UBRank,

which considers both the quantity and the quality of the published posts to measure the user importance. Experi-

ments indicate that using Chinese Wikipedia is better than other resources such as HowNet, and validate the efficien-

cy and superiority of the ranking method.
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